Kraft Heinz to invest $250 million in Montreal’s Town of Mount Royal factory

Kraft Heinz Canada will invest $250 million to modernize its Town of Mount Royal plant, a move the company says will boost domestic production and reinforce its long-standing presence in Canada.
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Kraft Heinz Canada will invest $250 million to modernize its Town of Mount Royal plant, a move the company says will boost domestic production and reinforce its long-standing presence in Canada.
The company announced the funding Sunday, saying the investment will be used to upgrade key systems at the Montreal-area facility, improve efficiency and sustainability, and support new production volumes.
The TMR plant, which employs more than 1,000 people, is one of the company’s largest operations in the country and produces several well-known household brands.
“This investment underscores our more than 120-year-old commitment to Canada and producing the foods Canadians love right here at home,” said Simon Laroche, president of Kraft Heinz Canada, in a statement.
Laroche said the funding reflects both the importance of the company’s Quebec workforce and the role the facility plays in supplying products to Canadians nationwide.
Among the products made at the plant are Kraft Dinner, Philadelphia Cream Cheese, and Kraft Peanut Butter.
The company said part of the investment will focus on bringing additional production capacity to Canada, a move aimed at strengthening domestic food manufacturing and supply chains.
Federal officials welcomed the announcement, calling it a sign of confidence in Canada’s industrial sector.
“When a global leader like Kraft Heinz chooses Canada, they are not only doubling down on their footprint in Canada today, but also cementing their long-term future in our country,” said François-Philippe Champagne, minister of finance and national revenue.
Champagne said the investment highlights the strength of Canada’s workforce and the resilience of its food industry, adding that expanding domestic production helps secure supply chains and supports jobs.
Kraft Heinz Canada said the modernization project builds on more than a century of operations in the country. The company traces its roots back to 1903, when founder James Lewis Kraft began selling cheese in Ontario. Heinz established its Canadian presence in 1909 in Leamington, Ont., producing pickles sourced from local growers.
Today, the company employs about 2,000 people across Canada and says its products are found in more than 95 percent of Canadian households.
The TMR facility is expected to remain a cornerstone of the company’s Canadian operations as upgrades move forward. The company did not provide a specific timeline for completion of the modernization work.
Kraft Heinz Canada also acknowledged support from the federal government, saying collaboration has helped encourage investment and the return of production to Canada.
The company said the new funding is part of its broader effort to strengthen its manufacturing network while continuing to supply familiar products to consumers across the country. n



